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Everyone has a personal brand

• It is how the market perceives you.

• You have a certain amount of control over your brand when 
you leverage social media.

• Take advantage of that.
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Why do this?

Only a small percentage of professionals actively manage their 
own brand. 

And if you don’t clearly enunciate your skills and 
accomplishments, no one else is going to do it for you.
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The Perks

• You define the skills you bring to the market

• You determine the accomplishments (individual or group) 
you wish to share

• You can highlight your area(s) of specialization

• You can attract new opportunities

• If you remain authentic, you establish credibility and trust

Copyright 2022, Mark Amtower



Let’s start with an internal audit

Be honest and don’t hold back…
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SWOT  Yourself

Copyright 2022, Mark Amtower

Strengths
‒ Market knowledge
‒ Team player
‒ Work well on your own
‒ High name recognition within my 

company and with peers (further?)

Weaknesses
‒ Less time to keep up with market 

trends
‒ Too many activities outside of work
‒ Not happy in current position

Opportunities
‒ Internal advancement or recognition
‒ Involvement in GovCon groups 

(WIT, GMarkU, AFCEA, etc.)

Threats
‒ My niche maturing and sub-dividing
‒ More people focusing on this niche
‒ Other people looking at my job



Your market position is not simply 
predicated on your skills assessment

But how and where you present those skills to the public.

Your skills should show your value as both an individual, as an 
employee and a member of a team.
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How & where

• In your daily activities at work

• By your networking and professional association involvement

• Through LinkedIn

• Other?
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What your LinkedIn profile needs to do 
for you!

• Highlight the skills you bring to the party

• Tell your story in first person

• Use your headline for more than your job title

• Share your accomplishments

• Evolve as you evolve
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LinkedIn Tips for Branding

• Headshot—must be professional and you need to be 
smiling

• Use the background area to promote your company, 
yourself or both

• Use the summary to tell your story and claim your 
accolades

• Each job description needs to say what the company does, 
who the customer is, your role and highlights

• Keep your profile current
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Key profile elements -
the opening screen shot has to 
resonate

• The background area

• Your headshot

• Your headline
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What does an optimized profile look like?
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Then the “About” section
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And the skills at the bottom of the 
About section, with contact info
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Sheri’s profile was designed in part

To facilitate a job search. 

Her headline and About section highlight a variety of 
marketing, team-building and management skills.

She uses the “Feature” function to highlight selected content

Note the “Selected Results” for each position

And as you know, she got the job!
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Sharing content regularly

Gives people a reason to visit your profile more frequently.

Intelligent curation positions you as a subject matter expert.
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Details throughout your profile should 
reinforce your brand message

• In your “Experience(s)”

• Your articles and posts

• What you choose to “Feature”

• Your selection of “Endorsements” 

• Licenses and certs
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What skills do you need to develop or 
enhance to reinforce your brand?

• Writing

• Speaking

• Networking

• Professional development

• Staying up-to-date on the market

• Association involvement

• Other?

Copyright 2022, Mark Amtower



Personal Branding Best Practices
(the short list)

• Honesty 

• Be a credible resource; know where to find the answers 
you don’t have

• Build professional relationships

• Be trustworthy

• Seek a mentor, be a mentor

• Add value with each touch

• Avoid discussing politics and religion
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Bonus tip!

Find or create a venue where you can meet with peers 
and share ideas in an open setting.
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Enjoy what you do

And let it show.

Nothing sells a personal brand more than enthusiasm!
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Every morning love yourself with an 
affirmation
Invent one or use a popular one.

Mine is “So Much”
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Your market position is not permanent
As your career evolves, your LinkedIn profile needs to 
evolve with it.

Continue to develop the skills you need to go wherever 
you want to go.



Amtower’s commercial

• I coach both individuals and companies on how to leverage 
LinkedIn for

• Personal branding

• Content marketing

• Lead gen

• Building a SME position

• and much more!
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Thank you for your time and attention 
(Slides available upon request)

www.linkedin.com/in/markamtower
markamtower@gmail.com

http://www.linkedin.com/in/markamtower
mailto:markamtower@gmail.com

