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BACKGROUND

• AI tools cover a range. Understand LLMs 
vs. chatbots vs. platforms

• All start with a foundational LLM 

• Can be built into apps – Copilot

• Be mindful of tokens, unit of text for 
input/output, varies greatly, “first in, first 
forgotten”

• Counter can be added to Chrome



TOKEN COUNTER



PROMPT FOR BETTER RESULTS

• Persona: Define the persona of the AI. This establishes the tone, style, and 

knowledge base.

• Request: Outline the action or task you want the AI to perform. This is the core 

of the request.

• Outcome: Clarify the objective or goal of the output. What is the intended 

result?

• Market or audience: Identify the audience or market segment for which the 

content is intended.

• Process: Provide step-by-step guidelines, key details, or formats that the AI 

should adhere to.

• Template or examples: Include templates or sample outputs to guide the AI’s 

response and help it produce content in the desired format or style.

More detail from Natalie Lambert - https://genedge.co/ai-

prompt-optimization-a-marketers-guide-to-using-the-prompt-

framework

https://genedge.co/ai-prompt-optimization-a-marketers-guide-to-using-the-prompt-framework
https://genedge.co/ai-prompt-optimization-a-marketers-guide-to-using-the-prompt-framework
https://genedge.co/ai-prompt-optimization-a-marketers-guide-to-using-the-prompt-framework


WHAT THAT LOOKS LIKE IN ACTION



SO MANY TOOLS AND FUNCTIONALITY



SORA NOW AVAILABLE FOR PAID 
CUSTOMERS

https://sora.com/g/gen_01jhgd6wewfnxvmv7wpdp2vk3r

https://sora.com/g/gen_01jhgd6wewfnxvmv7wpdp2vk3r


USE FOR COMPETITIVE RESEARCH



TYING INTO THE GOVBUYER’S JOURNEY



NOTEBOOKLM



MORE USEFUL TOOLS

Context Windows and Tokens

• Gemini Pro / Apollo Video: https://www.youtube.com/watch?v=LHKL_210CcU 

• Gemini Pro / Sherlock Jr: https://www.youtube.com/watch?v=wa0MT8OwHuk 

Chrome Extensions

• ChatGPT Prompt Counter - https://chromewebstore.google.com/detail/chatgpt-prompt-

counter/djmjoepmfiooddjlmnagnnanhbjpdjkp?pli=1 

• ChatGPT Token Counter - https://chromewebstore.google.com/detail/chatgpt-token-

counter/fjmnelakmikojjladjfdhdlfpanhcban?hl=en-US 

AI Tools

• NotebookLM: https://notebooklm.google.com/

• AI applied to YOUR sources (and only your sources)

• Convert a stack of documents into a podcast - Automagically

• https://www.perplexity.ai/  - Chatbot

• https://poe.com/login  - Chatbot that allows you to create free mini bots

• https://www.anyword.com - AI that leverages marketing metrics to create content that aligns to best 

practices

• https://www.goldcast.io/ -All-in-one webcast platform that automagically creates the post-webinar 

promotion kit

https://www.youtube.com/watch?v=LHKL_210CcU
https://www.youtube.com/watch?v=wa0MT8OwHuk
https://chromewebstore.google.com/detail/chatgpt-prompt-counter/djmjoepmfiooddjlmnagnnanhbjpdjkp?pli=1
https://chromewebstore.google.com/detail/chatgpt-prompt-counter/djmjoepmfiooddjlmnagnnanhbjpdjkp?pli=1
https://chromewebstore.google.com/detail/chatgpt-token-counter/fjmnelakmikojjladjfdhdlfpanhcban?hl=en-US
https://chromewebstore.google.com/detail/chatgpt-token-counter/fjmnelakmikojjladjfdhdlfpanhcban?hl=en-US
https://notebooklm.google.com/
https://www.linkedin.com/pulse/convert-stack-documents-podcast-automagically-jeff-frick-ei9oc/?trackingId=dJf4C5gbQ9mFgagtdRAC2g%3D%3D
https://www.perplexity.ai/
https://poe.com/login
https://www.anyword.com/
https://www.goldcast.io/


HBR STUDY ON IMPROVED PRODUCTIVITY; 

HOW HAS AI HELPED YOU?
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